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sociala medier 

re-thinking
learning

again

re-thinking
learning

again

”Les valeurs personnelles” (stretched) 1952, René Magritte (1898-1967)

EDEN EDEN openopen classroomclassroom, Stockholm, 2007, Stockholm, 2007--1010--2424

Richard Richard GatarskiGatarski
www.weconverse.comwww.weconverse.com

sociala medier 

father (Milton, 12 and Nellie 10)

scout leader (Västertorp)

ph d (marketing automation)

advisor (strategic conversations)

inspirer (universities, schools, institutes,... )
entrepreneur (podcasting)

fatherfather (Milton, 12 and (Milton, 12 and NellieNellie 10)10)

scout scout leaderleader (V(Väästertorp)stertorp)

ph d ph d (marketing automation)(marketing automation)

advisoradvisor ((strategicstrategic conversationsconversations))

inspirerinspirer ((universitiesuniversities, , schoolsschools, , institutesinstitutes,... ,... ))
entrepreneurentrepreneur ((podcastingpodcasting))

”The Ego in 6 Parts” (2002), Solomon Kane, www.artavodah.com/02/ego.htm

about richard

sociala medier 

Francis Bacon
1561 - 1626

old idea

John Locke
1632 - 1704

René Descartes
1596 - 1650

sociala medier 

Think sleeper curve
Pop culture makes us smarter
Games force us to make decisions
Social networks & multiple threads

bad stuff
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sociala medier social networks in tv

Source: Steven Johnson (2006), Everything Bad is Good for You

sociala medier multiple threadings

Source: Steven Johnson (2006), Everything Bad is Good for You

sociala medier digital buzz

tag

social networks

customer generated content

mashup

presence app

podcasting

widget rss

wiki

connectors,  brokers,  gatekeepers

ping

sociala medier 

RE-THINK

the point
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sociala medier assumption

educated
connected

conversant

we students / citizens / consumers are

we
know more than I do!

sociala medier towards conversing communities

Gatarski, R. and Lundkvist, A. (1997) Interactive Media face Artificial Consumers and 
marketing theory must re-think, see www.fek.su.se/home/rgi/imfaceac

sociala medier scientific knowledge

school ?

sociala medier an obsolete institution
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sociala medier wicked wikipedia sociala medier Milton (almost) 9 years

sociala medier que? sociala medier stuff on the Internet
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sociala medier Toyota’s strategic influence sociala medier tweens (8-14 years)

powerful and smart consumer group
influence USD 1 880 000 000 / year
”brand image” experts
connected

source: www.brandchild.com

sociala medier tween media preferences

1. online

3. field

2. school

4. mass media

Source: Martin Lindstrom 

sociala medier the value of the brand

“linking value”
(as opposed to ”use value”) is 
what the brand provides to support 
the social links in the tribe

Bernard Cova, 1993
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sociala medier 

”For the post modern generation, the modern 
structure of education [schools] is aimless, if 
not redundant.”

”[Images] that define the goals of the post 
modern generation are not acquired in 
[schools] but through the marketing systems. 
Therefore, the more fundamental education, 
one of goals, values, meanings, and desires 
already takes place through exposure to 
marketing culture.”

Source: Venkatesh, A., Sherry, J. F., Firat, A.F.  (1993) Postmodernism and the marketing 
imaginary, International Journal of research in Marketing, vol. 10, pp 215-223. 

marketing and value formation sociala medier brand value

modern:

promote end use of goods

postmodern:

tool for identity management

sociala medier math

brand value?

sociala medier growing market
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sociala medier social networking sociala medier 

merchants and bankers

social network analysis

Source: Anders Lundkvist

sociala medier jamie’s sna sociala medier social network analysis

connectors
brokers

gatekeepers
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sociala medier 

smartboard

mashup 1 sociala medier mashup 2

sex, money and health

sociala medier mashup 3 sociala medier summary

re-think

1. see networks
2. steal from marketing

3. make many experiments
4. share through conversations

forget school
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sociala medier 

conversations?
www.weconverse.com


