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Kan vi koppla av nu?

har tva barn och sambo
onomie doktor, marknadsforing Aspiration

konsult/talare/larare o
Inspiration

datorbaserad informationsteknologi
kohversationsstrategi ¥
skolan och,marknagdeq, Transpiration

8-1967) Frustration
"The Ego in 6 Parts” (2002), Solc Jeg
IFL, Executive Management Program, 2008-04-01
Richard Gatarski

www.weconverse.com

opaus rec varumarke onve jag maste bara ha en...

i;i "a brand can be thought of as
SVENSKA MOTEN a psychological phenomenon”
Métesmodell Uppkopplad _ _ . AL RIES and JACK TROUT

arets svenska moétesmodell 2007 " s S THE MARKETING cussnc@
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how to be seen
and heard in

the overcrowded
marketplace

THE BATTLE FOR YOUR MIND




brand portfolio molecule ¢ tecken och mening -anve varumarken och foretagskultu

A Molecular View of the Cadillac Brand

Cadillac _ DHS
Allante ——————

BUILDING A BRAND-BASED CULTURE

TS
— Steinmetz
Elvis Presley

Potamkin (etc)

Eldorado DeVille - Are your emplayees confused or apathetic about your branding

strategy? Do they know you have one?
Bose
icheiin —— > ’ s / Do your employees need more direction about what the
Le Mans Racing L company’s brand means to them and the company?
sts
Is lack of a strong, brand-based culture preventing your
L] company from maximizing its bottom line?
Northstar
Twilght Sentinel Team Cadilac
subiliTrak

G y . S PEAT Are you finally at that point where you realize professionals trained in brand identity
ight Vision enior PGA Tour

management can help your company make or s ave thouSancs?

General motors ————fi | (=N

PASS Key Il T el Kalla: www.corp-psych-mgmt.com/corporate_branding_gan.htm
Zebrano Wood EWGA

Kalla: Lederer, C. & Hill, S. (2001 our brand through
Harvard Business Reviewlune, pp. 125-13

Gehry, Guggenheim — Bilbao ¢ ladda eller bygga? -anve 5-d brand

Sound Sound

FIGURE 2.1 A brand e 158 rarages " 14 evn though t FIGuRE 22 Atns scores high on the smell dmension i comparison wi

an oth it brand

Kalla: Martin Lindstrom




vad ar detta? rect onda goda saker 4 sociala natverk i tv

THE BAUERS
/ Chappelle
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Sherry David

Think sleeper curve
Pop culture makes us smarter N ralMRs

e / A B 3
Games force us to make decisions )’/7”' \\“ >

bl

Social networks & multiple threads Tl e

Dr. Ferragamo

Evenything Bad axiGor You

multiple threadings rect en stor ledande fraga




fun stuff toyota educates

Bt e
Ble O & Can

Rarnets sttarnavn: [
EH R S E i e Dave @ TOYOTA
Klubbregler Send bestilling 9 velkemmen pa vores vaerksted!
e s % G T B e
P, der ligge et

Klikke pa forskellige
il srake meq oo oriekt
Ham Seiv oy meget apfer

Spill gratis spill
123 Spill - Gratis spill pa 1:2-3!

dna Spin
Skihopp p finsk. Start hoppet med space . Hold Kaiekal bruge - musen for ac
space inne mens du justerer vinkelen pa hoppet " der, U Gerrie vil o4 )
e piltastane | svever utfarer i friks med 7, x, =, v Veerkstedet it hefe i

og kombinasjoner av disse ) < ikl

'me rundt. Dy

SBlevetcer - g 9 med flere rum

* biver bedr
Verkstedshumer, o Co'€ 00 bedre

Co' fornayelse!

Telescope
Totul 439 syl Trivelig tidtrayte for aspirerende ingenisrer. Bruk
1l & diytte g trekke Sslvkula rundt p& Med vens
= 5 1 ed venlig hitsers

spillebrettet og ned i det sorte hullet. Spill med
musa
Ok O. =

Action
Kiapp?
Hiernetrim ini Ball
Kort&brett I Bardfatball. Du kan velge mellom tre
I8\vanskelighetsgrader, og om du vil spille mot
datarnaskinen eller en venn. Gruk piltastene il &

Sport
Motorsport 1
; fiyre spillerne opp og ned

begreppshantering

ett tsunamiskt verktyg varumarket for olika gru

brandct OM ey crine e b ety ot

W EE @ EDED
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beteende och varumérken

Studerat i tva huvudspar

1. i borjan psykologi
« siffermatning och matematiska modeller
« eneller tva dimensioner

2. numera allt mer sociologi

» antropologi och forstaelse
* komplexa natverk

varumarkespositionering

[product] consists of a [product] comprises a
small hand held monitor number of test sticks and a
and [x] test sticks. hand held [x] monitor.

material sammanstallt frén www.unipath.com

en psykologisk klassiker

Pound and a half of hamburger
2 loaves Wonder bread

bunch of carrots

1 can Rumford’s Baking Powder
Nescafé instant coffee

2 cans Del Monte peaches

5 Ibs. potatoes

Pound and a half of hamburger

2 loaves Wonder bread

bunch of carrots

1 can Rumford’s Baking Powder

1 Ib. Maxwell House Coffee (Drip Ground)
2 cans Del Monte peaches

s Ibs. potatoes

férpackning

*Products
» Personal & Beauty
» House & Home

» Baby & Family
» Pet Nutrition & Care

Howards DSM

Brand
recognition

Attitude

Procter & Gambles produkter

» Asacol
Wesalamin delayed-releass fablets

» Actonel
‘Actonel®: isedronate sodium tablets

» Macrobid
Macrobi: nitrofurantoin monohydrateimatrocrystals
| capsules

» Dantrium
Dantrium: dantrolens sodium capsules

» Didronel
Dicronel: etidronate disodium tablets

» Macrodantin
Macrodantin: nitofurantoin macrocrystals

» Dantrium Intravenous
Dantriunt IV Dantium Intravenous: dantolens sodium for njectio




kunderna

minskar
sokkostnaden

hanterar
psykologisk osékerhet

bygger
social pOSIIIUV1

" The sum of all
distinguishing qualities of
a brand, drawn from all
relevant stakeholders,
that results in personal
commitment to and
demand for the brand;
these differentiating
thoughts and feelings
make the brand valued
and valuable.”
brandchannel.com

nagra fordelar med varuméarken

foretaget

stodjer
ledningsarbetet

grundar
sarskiljande strategier

samordning av
marknadsstrategier

brand equity

"A set of assets (and
liabilities) linked to a
brand’s name and symbol
that adds to (or subtracts
from) the value provided
by a product or service to
a firm and/or that firm’s
customers.”

David A. Aaker

COCA-COLA
MICROSOFT
IEM

GE

INTEL

NOKIA
DISNEY
McDONALD'S
TOYOTA
MARLBORO

vardefulla varumarken aug 2005

ek, 1 augusti 2005

Finland

u.s.

u.s.

Japan

us.

THE 100 TOP BRANDS

1 1 COCA-COLA 65324 67000
2 2 MICROSOFT 58709 56926
33 1BM 57001 56201
4 4 GE 51569 48907
5 6 NOKIA 3369 30131
6 7 TOYOTA 32070 2794
7 5 INTEL 30954 32319
8 9 MCDONALD'S 29398 27501
9 8 DISNEY 20210 27848

10 10 MERCEDES-BENZ 23568

21795

GeMMaNY o only 1.8% for the irst haif of the year, trailing gai

vardefulla varumarken aug 2007

s, Thelaunch ofits Windows Vista operating system, coupled with its Xbox game.
console, keeps the software giant's latest technology in frort of consumers.

i omers feel “special” With powerful software.
4 ated sevices, €' delvering.
U, With big bets n China and an accelerating push to go green, GE airms o be the
carth-frendiy global brand:
Fintang NoKa builtts brand at both ends of the end multimedia hand
sets for upscale buyers and low-priced p rging courtries
Jopan  Quality concerns have increased overal, but Toyota's relabilty and its hybrid
P irategy are leaving auto rivls tralin.
el shored up s position s the world'sleading chipmaker, but sub-brands
US o \ertertainment PC and Core processors fale o rescnae
e Id's continues to move beyond its image with 2 growing
selection of healthy foods and stylishly remodeled restaurars
Disney picks franch; ngclom, from movies
US: o theme park rides
New models have helped repair a badly dented reputation for qualit, but sales are

rivals BMW and Aud.

h -

Aircraft Engines 8

al
Corporate Financial Services

@ GE Industrial Systems
dustria
Appliances

42 GE Motor Cllb ==

NBC &2 UNIVERSAL




varumarkeskompositioner rect varumarken vardefulla? vardefulla varumarken apr 2007

The Shrinking Advantage of Brands

Posted by Umsir Haque on February 15, 2008 1123 Al BRANDZ
Quick —what's the top brand in the world? Coca-Cela? Nope. IBM? Nope. One of GE's stable of brands? BRANDZ RANKING
Wrong again
Allthese players are near the top. But the
most powerful brand in the world today is. # Brand Brand Value (sm) Brand Value Change (%)
= according to the gold standard of brand
& valuation, Millward Brown's Brandz report,
1 Google 66,434 77%
Goaogle l
i 9
Now, that might seem superficially logical 2 | GE (General Electric) 61,880 1%
But from a strategic point of view, it's 3 Microsoft 54,951 11%
nothing short of astonishing. Why?
Because every other player in the top ten 4 ' Coca Cola (*) 44,134 7%
has spent decades — if not literally . .
centuries, as for P&G and Coke — investing 5 China Mobile 41,214 5%
billions in acvertising to build a brand
6 | Marlboro 39,166 2%
Butwhere these players invest on the arder 5o
01 5-10% of revenues on advertising, 7 | Wal-Mart 36,880 2%
T » | Google's agvertising expenditure is almost 8  Citi 33,706 9%
000 | 0000 exactly zero
9 IBM 33,572 -7%
Stop and think about that for a second: the
top brand in the world belongs to a player that_uhhh_doesn't advertise. 10 Toyota 33,427 11%

discussionleader.hbsp.com/haque/2008/02/the_shrinking_advantage_of_bra_L.htm wwwmillwardbrown com/Sites/Optimor/Media/Pdfs/en/Brandz/Brandz-2007-RankingReport. pdf

konsumentbeteende - sociologi rec postmodernt och hyperverkligt

“Nike tanker halla takten i
techno-slaget genom “Traningsskorna pa dina
Nike Free, en sko (testas fotter— en snabb blick pa
! ‘\ ! % e fortfarande) som far den distinkta swooshen pa
ﬂi‘ve"kmh " Ff"m b I6parna att kdnna sig sidan markerar vem som

barfota. Den &r inspirerad varumarkt dig. Kaffemuggen
av dom‘ Kenvanska som du bar, aha — du ar en
y Starbuck-kvinna...

The post modern condition ; N
P R IR _ i i barfotaldparna som har
hyperreality, fragmentation, reversal of consumption

and production, d ntering of the subject, and visat att skolds tr'aning ,
al juxtaposition (of opposites) bygger styrka och You branded, branded,

AR : » branded, branded”
forbattrar prestationen.

Kalla: Business Week, er 20,2004

the age of marketing,
I. 10, pp 227-249.

Kalla: egen dverséittning av Peters, Tom (1997) Thrand called You
Fast Companynr. 1¢ lbrandydotm




tweens (8-14 years)

MARTIN LINDSTROM
i 2

Remarkable Insights into the minds
oftoday’s global kids and their
relationships with brands

7" powerful and smart consumer group
influence USD 1 880 000 000 / year
"brand image” experts
connected

randchild.com

maven of cool

The

TIPPING POINT

MALcoLMm

GLADWELL

tween media preferences

1. online
2. school
3. field

4. mass media

Source: Martin Lindstrom

marketing and value formation

For the post modern generation, the modern
structure of education [schools] is aimless, if
not redundant.

[Images] that define the goals of the post
modern generation are not acquired in
[schools] but through the marketing systems.

Therefore, the more fundamental education,
one of goals, values, meanings, and desires
already takes place through exposure to
marketing culture.

h, A., Sherry, J. F., Firat, AF. (1993) 0 n and the marketing
international Journal of research in Mark . pp 215-223

the value of the brand

“linking value”

(as opposed to "use value”) is
what the brand provides to support
the social links in the tribe

Bernard Cova, 1993

postmodern education

Juliet B. Schor sz

T

Prof:shseéch;iSs(g::?glogy ‘ TO
*Buy

sound clips fror bur.org




brand value

mobilt & video

Hy Profile

n weconverse ; Member since: Feb 20, 2

Videos: 8
vi

£

Total time filmed: 1

IFL EMP VT08

Aprl 01,2008 | 23

= Live Chat

math

antag

vi kunder / medborgare / konsumenter  &r

vet mer'dan jag!

melodys breakup

| Tube =

Videos Categories Channels Community &) Upload Videos

Breakup

Added March 20, 2006

From bowiechick to bowiechick
Provided By:
bowechick

March 201h, 2006

I short description a... (rere) "Hang Mle Up To
Dy
0400

URL [t/ youtube comwatch v=Xe8py Y9630
Embed <objectwi

Related | More from this user | Playlists

‘Showing 1.20 0128

AlVigeos

00:46
From: Deiavo
R — <] & < 83048

towards conversing communities

Gatarski, R. and Lundkvist, A. (1997) Interactive Media face Artificial Consumers
and marketing theory must re-think, see www.fek.su.sefhomelrgifimfaceac

%



olika filosofier

VOLVO CAR CORPORATION

LOBAL NEWSROOM

Google-logotyper
Om du vill nkiudera en lank tll Google frén din hemsida, anvénd garna en av vra logotyper nedanfor.

25% (15x32)[ 40% (128x53) 50% (163x74) 60% (176x77)

Googe Google | Googler GOugle”

coge Google Gougle Google

vetenskap

alecta?

IN AN ABSOLUT WOURLD

vi litar pa oss

Google

© Stk helawebben © Sok svenska sidor

Natet Personligt Resultat 1-10 av ungefar 74,800 vid sokning efter alecta. (0.12 sekunder)

Hem - alecta se
Alecta ar specialist pa tjanstepensioner sedan 1917. Vi stér pé kundens sida med ett enda
fokus - ait erbjuda trygghet under och efter arbetslivet

- Cacha nde sidor

Alectas tianstepensioner - alecta se

Alectas ITPK har marknadens 13gsta avgif. Dessutom fir du ersaitning om du skulle bii
komst du ha, ...

px - 23

langvarigt sjukskrven. Berosnda pé vi
Sida,

Storforetagen rasar mot Alecta - 2242
1 dec 2007 ... Forra gangen Alecta delade ut pengar, i borjan av 2000 talet, var det 75
miljardr kranor som singl 34 000 foret

dinapengar se/Avdelninga AticlolD=2

361 - 143k

Alecta Las recensioner och jamfor priser pa ...

cta Pensionsforsakring: Jamiorprisar fo Forsaknngar. Las en racension om Alecta
Pensionsforsakiing och gora ett bra kop.
sakiing_649345 - 35k -

iema tllbaka vid 65 &rs der

nterar minst de in
Pag 4743

Alecta - Wikipedia, den fria encyklopedin
Hoppa til navigering, sok. Alecta ar elt svensk! foretag som fonvaltar tianstepension. Alecta
grundades 1917 och fonvaltar ca 440 miljarder kronor.

gviki/Alecta - 13k - Cachad - Likn

digitala (mar)drémmar

blogging Wiki

rss sns mashup

customer generated conten
ping widget tag rss podcasting

gatekeepers

en riktigt publik tjanst

John Seigenthaler Sr. in & joint appearance  {
on CNIN with Jimmy Weles, 5 December 2005.

Ett poddrama med tre huvudaktsrer



wiki exempel

nde blogg

dom lyssnar pa oss

October 13, 2006 in Allan Heinhera | Permalink | Comments (1318)

wWww.greyswriters.com/2006/10/allan_heinberg_.html

FLIGHT TEST JOURNA

Home  Backgrounder  Flight Test News  Videos

22 December 2005

Thanks for riding with us
300 Kranak, Chief Engineer, Test and Valdation, 747, 767, 777

well it's been auite  ride.

When we published the first entry for this journal back on May 2
started by saying that "time flies.” It certainly has. Flight testing
200LR over the past few months has been both eventiul and re

kandisblog

boeing b2b bloggin

21 December 2006

Deck the halls

1'd be remiss if 1 didn't also mention the blog itself. It's likely that by the
end of this month we will have surpassed the half-million mark in terms of
individual visits to Randy's Journal since we started this blog about 23
months age

T can't tell you how much that means to me personally, that people from
all over the glaba take the tme to chack out this page regularly. It shows
what a continued commitment and interest ur visitars have in the Basing
Company and in the dynamic world of commercial aviation. Your comments.
are fascinating, inteligent, often thought-provoking, and sometimes just
plain bizarre. I can't answer them all but 1 can assure you 1 do read them
al,

This blog has been a real surprise to me over these past couple of years.

It's been used as source material (1) in news articles, and has been cited
in Web articles about carnarate blogaing, 1t's all besn somewhat sureal,

commercial aviation and Boeing's visian of the future of fight.




alltid uppkopplad intrawiki

3.ibm.com/developerv eljasneliBeblogging_ibm

insamling 2.0 kommentar? mashing things up

sms + blogging + social networking = twitter

+

www.bbc.co.uk/white/spectrum.shtml




twittervision

sammanfattning

gga
TANK OM
.#;na varsamt
o1 att konversera
3. stod andras konversationer
4. skapa egna sociala medier

because

nagra rad

Source: Laflyes key note at Association of National Advesijs2906-10-06
adage.com/ana06/article?article_id=112311

konversera?

www.weconverse.com




