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al media

aim of this inspiration

08 media

bjornen och framtiden

vardera (kammun]livet battre, genom att:
inspirera, upptacka, forsta och:...
..ratt utnyttja det senaste pa webben
stalla fragor och scka svar
lara avyarandra
borja blogga
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web 2.0 & ¢ media

onda goda saker

Think sleeper curve

Pop culture makes us smarter
Games force us to make decisions
Social networks & multiple threads

web 2.0 & social media

multiple threadings

Source: Steven Johnson (2006), Everything Bad is Good for You
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web 2.0 & social media

social networks in tv

THE
PALMERS

Kei

Source: Steven Johnson (2006), Everything Bad is Good for You

web2.08 s media

build or grow?

THE
DRAZENS
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web 2.0 & ial media

building on the assumptions

web 2.0 & ial media

todays main point

consumers / citizens / customers JOURMAL OF MARKETING COMMUNICATIONS 4 45-59 (1993)

Interactive media face artificial consumers
and |||:1|'|\|-Ii||;_r I]ll-m'_\ must re-think

educated

RICHARD GATARSKI AND ANDERS LUNDKVIST

conversational B
tank om

web 2.0 & ial media
myspace
100+ million registered users, 15+ million unique logins/day, m—
30 billion pageviews/month, second largest webdestination, ﬁmyspace_com, B'usmess%ek
1,4+ million band registered, 350.000+ band blogs BELEEE (TS — —

50.000+ groups (fasion, sport, health, film, etc)

BEE NEWS

U n O International version
idar

B Eornail Wi i i

Daily Reach (per million)

What Myspace means to Murdoch

Analysis
ny

Just three months ago, news N
magnate Rupert Murdoch
made an unusual admission.,

Source: www.micropersuasion.com,/ 2006,/ 03/ myspace_mania.html news.bbe.co.uk/2/ usiness// 469767 1.stm
www.techcrunch.com/ 2008,/ 08/ 13,/ myspace-the-27-billion-pound-gorilla/
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& social me:

ré—think, agaih

over 5 billion page views per month
31st place overall among web sites world wide
8th place overall among web sites in the United States
10 million new classified ads each month
receives over 500,000 new job listings each month

craigslist sweden -
Pt ety Sy housing e

— S —

(R er——

www.springwise.com,//automotive/first_car_brand_drives_into_se
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2.0

& social media

second life

the launch of ¢

& al media

rayon in second life

- Resident Links - |
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www.social-marketing.com,/blog/2006/ 11/ cdcs-second-life.html

0 media

the online house

www.bigbrothersecondlife.com

Copyright (¢) 2007, BAT - Business Art Technology AB

2.0 8 social media

a real country

, Scalability
plicity Meet

0 & social media

tvin sl

ONSDAG 20 DECEMEER 2006

Resumé

Nyheter Asikter Tlinster

Men halld Mest [Gsta Myhetsarkiv Mest korr

Zodiak startar egen
kanal — pa Second Life

Produktionsbolaget Zodiak Television, planerar att starta en tv-
kanal for ett av de stiorsta sociala natverken p3 internet — Second
Life. Det &r det mobil- och IP-TY¥ fokuserade dotterbolaget 5th
Element som ska utveckla kanalen som beriknas starta sina
sandningar 2007.




Richard.Gatarski@bat.se, www.bat.se

veb 2.0 & ial media web 2.0 & ial media

mass communication vs conversing communities trendometer

web 2.0
RSS tagging

citizen generated content

podcasting social media

Gatarski, R. and Lundkvist, A. (1997) Interactive Media face Artificial Consumers and Wl kl Wl d g Ets
marketing theory must re-think, see www.fek su.se/home,/ rgi/imfaceac ez qr

web 2.0 & social media web 2.0 & social media

we are not alone citizen use of content

Nielsen//NetRatings
THE 21°" CENTURY UK DIGITAL CONSUMER

Part 1: Drawing a picture of teday’s UK digital and online consumer

HELP = WE DON'T UNDERSTAND!

10 least-heard terms relating to online and digital technology Sta_ti_sti CS

* of Britans anline wha|
have ‘never heard of it What it is

TE% Acronym for “video-on-dermand
0% Collaborative technology for editing websites

Term | Acronym

IFTV % Acronym for Internet Protocol Tekv
Really Smple 6% Autoria

PR 6E% Acronym ke Pe

Web 2.0 6% Term for user gener:

RSS 67% Acromym for Rea

Trple-play B6% > troadband subscriphion

ValP Acronym foe Veice over Intemet Pratocet
iM 5% Acronym foe insiant messaging

Source (edited): http://www.nielsen-netratings.com/pr/PR_100306_UK.pdf (UK October 3, 2006)

(e v
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(D) THE WALL STREET JOURNAL

ODAY’S FREE FEATURES

Super Bowl Advertisers
Hand Amateurs the Ball

Inspired by YouTube Buzz,

Companies Stage Contests
For Fans to Make Spots

By BRIAN STEINBERG
T ]

Super Bowl advertisers, who pay as much as $2.6 million to air a 30-second spot, usually have good reason to leave the
creation of their ads to the professionals.

But with all the current buzz about "user-generated content” on Web sites like YouTube and MySpace, next month's game
will feature three ads designed either completely, or in part, by ordary people. PepsiCo Inc.'s Doritos, General Motors
Corp.'s Chevrolet and the National Football League have run contests inviting average people to submit ideas -- or in the
case of Doritos, the actual ads -- for the game.

online.wsj.com/public/article/SB116856806277874702-OkHgzhxdPanmQWT8liormBEShTc_20080112.html

social media

citizen generated content

inkd pengar il Wikime

Dandaryd kommun & en kommes | Lps

e

Hommunen bestse av fyra kommundelar,

Yyl

wehdl [vea]

Administrativ historik

tora drag med Dandenyd
00-talet gencmgick emridet Aer

Danderyds kamemun a i dag sammanfalie

Lan

gar. 1901 bedls det dr 18
shelm ut ur socknen och bildade Dyurshelms

Domsans

0var det dags for
pal 2t brytas ur och bl kiiping

d ech samma Ar bikdades | det resterands Dandaryds

i halle, kallat Enetrybery 1ad. Sedan skulle

nnan Danderyds socken blev kbping ech

palsambialies | Enabybeeg upphtnds. 1966 gick Stocksunds kisping upp i

hoims stad, d¢ ccked tn fordes trin 0. 1 samband med den

edde i D yds terfarening. Uinder

g edelad

hala denna turbulenta tid faebler dock D

For ldne historia, s respekipe kommundel samt artikeln om Dprsh
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g
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<
A.G. Lafle
Procter & Gamble

Source: Laflyes key note at Association of National Advertisers, 2006-10-06

Moving Into ¥our @
= Introduction
= QDiagram

= Start Menu

= Useand Care

= Getting Started

= Modes and henus
= Customizing

= Advanced Calling
= Feature Referance

E-mail Set-up and Use
= Peorsonal and

adage.com/ana06/ article?article_id=112311

web 2.0 & social media

customer gener‘ated content

Cregte an account orlog in
Adicle Discussion View source History

Motorola Q Wiki

Introduction

The Motarala Q is a Windows-based rmobile phone and e-mail device that fits in your
pocket. Fully tricked-out, it can duplicate many of the functions of a computer,
including M document processing, handling business and personal e-mail, accessing
the Intemet, playing music and more.

Because the possible applications for the Q will always expand, the “ideal” user guide
would also be able to grow and change. This wiki is an attempt ta do that. It's a place
to capture and share the knowledge of the greater community of @ users. If, for
example, you have added a new application to your Q, you could post instructions on
how you did it here, for the benefit of all O users.

This site has been established by Motorola for the use of Q users. ft has been seeded
with the contents of the in-box user guide. Additional content will be provided by Q
ugers ag they explore the Q's capabilities.

Source: www.motogwiki.com/index.php?title=Motorola_Q_Wiki
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web 2.0 & social media

student generated content

artici

Main Page

Welcome To The Stanford Wiki
an encytIopedia that any Student can ¢dit
ity thare o ket o s vk, Thi b 4 phece Ko ki
divcussiaw Sout e o Staniind, e Cameus, and o hettory

Life is More than Studying Academics

Crientation

stanford.wikia.com

2.0 & social media

corporate world meet web 2.0

-

NI

(BESY|
\suY| =

walsmart _
E .,PEPS! ™

< JOHN DEERE
i G’(ﬂ(‘é dC Ul

flickr.com,// photos,/ gtmcknight,/ 198311028

b 2.0 & social media

web 2.0

A8 by Google
Stanford

Cur cans:

Read/ Write

About J Subscribe

Archives Contact Advertise

October 23, 2006 / 10 comments

Top Web Apps in Sweden

Sweden is a nation determined to be an international competitor in
the IT arena. IT budgets in the private and public sectar add up to
5% of Sweden's total Mational Growth Product; 1T and
entrepreneurshlp area huge part of the Eu\mral agenda; and

www.readwriteweb.com/ archives,/sweden_top_web_apps.php

2.0 & social media

swedish web 2.0

L Xu.l{..lesk mm WNArsTorm-
mol‘n":logg net \ \’ SUPCRSTART W

skaffa dig en

Sovrat .
Intressant...

knuff.se
CITYKOI.I.EN%:E bubblare.se™

nyligen.se

o | =
Googlecloud

www.cubma.com,/madeinsweden20
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Daghb

STOCKHOLMS
BLOGGFORUM

what is a blog ?

web2.08 s | media

main stream media (msm)

Bloggar lir oss sjélvkritik.

Copyright (¢) 2007, BAT - Business Art Technology AB

web 2.0 & social media

pre-blogging

Final diary from my explaration tour

Content February 97

Upedated by Richard Gatarski, 19970227 at 14:30 local dme

Fictra Factra, the trvel quiz "what i he picture of”, and he winer bs —

Thursday 13th

www.bat.se/ partners,/ richardg/ cont_feb97

web 2.0 & al media

blogged event

loggfarr)

ou

EOMMENTERAT

www.kommenterat.net
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2.0 8 social media

at gnomedex and forrester

Humsniging the Digital £
Palmer Heeye Hiltes,

October 30, 2006

via www.micropersuasion.com,/ 2006,/ 1 hould_conferen.html

grey matter

SHOWS + Daytime « Mews +* Sporis * Shop * Downloads = Games * Video

aec.com the wes [N

Allan Heinberg on "What | Am" L

Original Airiate: 10-12-06  October 13, 2006 in Allan Heinberg | Permalink | Comments (1318)

So, here's the thing: you people terrify me.
“fou're passionate, you're insightful, you're hravely
outspoken. You know Grey's Anatormy and its characters better
than anyone, except maybe Shonda Rhimes. And | don't know if you
realize this, but the way you write about the show, debate it, love
and/or hate it carries an enormous amount of weight in the Ywriters
Roarm
All ofwhich makes the experience of blogging here for the ARCHIVES
firsttime absolutely terrifying.

www.greyswriters.com,/2006/ 10,/ allan_heinberg_.html
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blogroll
I 1

web 2.0 & social media

blogging terminology

Annas blog feat. Mel E

archive
post

www.mymarkup.net,/anna

Richard Gatarski
batse

b 2.0 & social media

corporate blogging

Introduction
Responsible Engagement in Innovation and Dialogue

Whether or not an IBMer chooses to create or participate in a g

farm of anlina publishing or sion is hiz or har own decision. Ho
much in IBM's interest — and, we belisve, in each IBMer's own — 1o be awar
sphere of information, interacticn and idea exchange:

10
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HILL=$NOWLTO!

Team blogs

Last Post i ks Trackhacks
ripyy ImtviduAl Blags

Tecl

blogs.hillandknowlton.com,/ blogs

web 2.0 & al media

not a blog, but...

ams

Guardian Jobs

Jetemateh - wa'l fid
e fob o match your
il

m = Two cleared of Damilols murder
ComImeRy b - N verdct on manglsught
{ = CPS to decide on n
S ¥
3 b "
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the bloggosphere

datamining.typepad.com/ data_mining/2006,/09/if_there_is_a_b.html

Bubscribe b TIME Magacine bor st $1.99

EWSIESS £ TECH

HEALTH & SCIEICE

LATEST HEADLINES

EITERTANIMENT PHOTOS

MACAZIIE SPECIALE

About The Ag

+ €N Bursiy Flars 20,000 More
* Briish Ta F.Mal Terror Alarts | 7
- iltuos Hunges Strtkens ncroa ||

= Golidler Phearde Guiy in gl §

orld's great

\ San & Share
" e ) | Healso blogs
Apple's New Calling: The iPhone L Globaliwtansng Leatets | ¢ v paniiai
touchserien, kirpad:less el phone, Angke once - Wiy T Sean ch For Missing A
3N Heks ¢F 3 revokaon, A ehind the-scenes 9ok at o P
IPhane's b i PHOTOS Phon
Tor stomes K IEN EN N KN CN S PHOTOS ock's Top Honors
g PHOTOS Fatal V. Hamas
BLOGS veameg o THEAG Mirs Updaths QUOTES OF THE DAY Mae Gustas
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208 al m

to blog is this easy

Ease of Use Module Specifications

Business [z e T I

TODD BISHOP'S MICROSOFT BLOG
BiEEEEREG

Mic t CES: The view fr

CONTALT IWI0

terapad.com

www.wordpress.com

i Todd Bashop st

blog.seattlepi.nwsource.com/microsoft/tags/

208 )l media

really simple syndication

208 )l media

rss — a new range of services
Order amime & 1-000-843. 2489 " Cart « Order Stelus & My Atcount P Help |
What'sNew  Sendces  Oullel G Cards  Shoplby Brand Wkl ad
TVAVAden - Audio/MP) - PCs - Comeras - |[Car
Circuit City R3S feeds Oridar arsytime & 1-A00.843. 7420
Hgme & Cireut Cy BSS feedy
About Robert Williamson

Newe Prom
CONSTRUCTION Legal Services
ﬂ\'ﬂiﬂ_‘mﬂlmas

Ed) CircultCitv.com's lstost oromationt
ED Circub Ciey comporste nows rolosses
Hewshetbers:
Contart Us >
1 e Focus {dighsl potography)
- [ W Gear fsnomobite sceesseries)
. : ) e o coverythin M3y
ments [or winning e f
m claims » Construction Clalms &
Disputes

Slore Locstor  Catalog

- Home, Office & Phones. - Games & Toys - | Movies & Music

1 10 Tune imovies snd musich
Chick & Leans:
Continue Reading

Wity s | sas coda whan | cliek
e ML bustion?

] Gearens & Ty
1 Construction Claims & Disputes . Construction Law , 4 Homs, Office & Phonas
trurtisn Litigation 1 Movies & Music
Comments / Questions (o} | Permalink

il dent | see any updated info
Eleca

in iy FESS faad T

£ 1 & viden

www.circuitcity.com/ccd/genericContent.do?0id=161192&c=!
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208 | media

news aggregation

[Gewhaibegs  H[

BlOgliI’les @ :‘ L | Bosouns | Malp | L

tiy Foeds) b ni.

s Gox nge| Web e Mo Mo

Gonnla Saareh | fm Faaling Lueky

medbloggaren

Copyright (¢) 2007, BAT - Business Art Technology AB

g, " BEEN OEh Bo

Porskols och akols
¥ Férnkcls
* Grundskala
* Gymassiaskols

wih besshandeing

b Aldrasmants

Ta hem nyheter frin oss mad RSS

¥ill du ha nyheter frin barn- och utbildningsférvaltningen utan att
Behiiva besiika webbplatsen? D8 kan du anvinda dig av RES.

ehre mad inbyggd RES-IaEare. Fas Mas OF X, Lins

 Whatis B35

Se aven: www.kullin.net/ arkiv/2006_04_01_mc.html

2.0 8 social media

mabry middle school

Under The Hood of
Our New Website ...
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web 2.0 & social media

we need to know - more

Hem | Tipsa mio girmal |

oo min B

*

elisabethmelin.wordpress.com

web 2.0 & social media

&

Gmail Goc gle “’) Google m
.. del.icio.us fl iCkI’ You C(‘)( ngc net

TILE .@M‘: Technorati’ =%
Tech PANDORA Google
(QsitTorrent amazoncom Bloglines &}
B 0 b Ssquno
5= stutenive Flock © BEEEDE

web2logo.com,
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web 2.0 & social media

in sum social media

= 5 N e T B
> o
™ Social media
Goclal mad ‘ ol et ok 7

WD

Examples of social media

web 2.0 & social media

hmmmm?

vilka &r mojligheterna?
fokusera brukarnas relationer

1. lyssna
2. bjud in till konversation
3. stdd andras konversationer
4. skapa egna konversationer

japp, ni méaste gora - det!

14
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web 2.0 & social media web 2.0 & social media

summary

cgc
wiki / widgets

|
rss / tagging tack!

blogging / podcasting
social media/ Web 2.0

= conversational communities

www.weconverse.com
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