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”The Ego in 6 Parts” (2002), Solomon Kane, www.artavodah.com/02/ego.htm

intro

har två barn och sambo
ekonomie doktor, marknadsföring
konsult / lärare / talare

analys och IT-utveckling
konversationsstrategier
skolan och marknaden
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björnen och framtiden
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support your future life, by:
inspire, explore, understand and…
…efficiently use the latest web trends
ask questions and search for answers
start blogging

support your future life, by:
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…efficiently use the latest web trends
ask questions and search for answers
start blogging

aim of this inspiration

värdera (kommun)livet bättre, genom att:
inspirera, upptäcka, förstå och…
…rätt utnyttja det senaste på webben
ställa frågor och söka svar
lära av varandra
börja blogga

värdera (kommun)livet bättre, genom att:
inspirera, upptäcka, förstå och…
…rätt utnyttja det senaste på webben
ställa frågor och söka svar
lära av varandra
börja blogga
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Think sleeper curve
Pop culture makes us smarter
Games force us to make decisions
Social networks & multiple threads

onda goda saker
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social networks in tv

Source: Steven Johnson (2006), Everything Bad is Good for You
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multiple threadings

Source: Steven Johnson (2006), Everything Bad is Good for You
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build or grow?
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building on the assumptions

consumers / citizens / customers

are:

educated

connected
conversational
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todays main point

tänk om
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re-think, why?

Source: www.micropersuasion.com/2006/03/myspace_mania.html
www.techcrunch.com/2006/06/13/myspace-the-27-billion-pound-gorilla/

100+ million registered users, 15+ million unique logins/day,
30 billion pageviews/month, second largest webdestination,

1,4+ million band registered, 350.000+ band blogs
50.000+ groups (fasion, sport, health, film, etc)
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myspace

news.bbc.co.uk/2/hi/business/4697671.stm
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re-think, again

Source: en.wikipeida.org (12:13 am, November 9, 2006

over 5 billion page views per month
31st place overall among web sites world wide

8th place overall among web sites in the United States
10 million new classified ads each month

receives over 500,000 new job listings each month
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second life
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www.springwise.com/automotive/first_car_brand_drives_into_se
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the launch of crayon in second life

www.jaffejuice.com/2006/10/gearing_up_to_l.html
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cdc in sl

www.social-marketing.com/blog/2006/11/cdcs-second-life.html
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a real country

web 2.0 & social media 

Richard Gatarski
www.bat.se

Copyright © 2007

the online house

www.bigbrothersecondlife.com
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tv in sl
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mass communication vs conversing communities

Gatarski, R. and Lundkvist, A. (1997) Interactive Media face Artificial Consumers and 
marketing theory must re-think, see www.fek.su.se/home/rgi/imfaceac
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trendometer

wiki

tagging

citizen generated content

RSS

social media

web 2.0

podcasting

widgets
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we are not alone

Source (edited): http://www.nielsen-netratings.com/pr/PR_100306_UK.pdf  (UK October 3, 2006)
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citizen use of content

sta-ti-stics
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consumer generated content

online.wsj.com/public/article/SB116856806277874702-OkHgzhxdPanmQWT8IiormBEShTc_20080112.html
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let go

Source: Laflyes key note at Association of National Advertisers, 2006-10-06
adage.com/ana06/article?article_id=112311
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citizen generated content
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customer generated content

Source: www.motoqwiki.com/index.php?title=Motorola_Q_Wiki
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student generated content

stanford.wikia.com
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web 2.0

www.readwriteweb.com/archives/sweden_top_web_apps.php
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corporate world meet web 2.0

flickr.com/photos/gtmcknight/198311028
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swedish web 2.0

www.cubma.com/madeinsweden20
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what is a blog ?
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pre-blogging

www.bat.se/partners/richardg/cont_feb97
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main stream media (msm)
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blogged event

www.kommenterat.net
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at gnomedex and forrester

via www.micropersuasion.com/2006/10/should_conferen.html
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blogging terminology

www.mymarkup.net/anna

post

permalink

comments

categories

archiveblogroll

feed
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grey matter

www.greyswriters.com/2006/10/allan_heinberg_.html
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corporate blogging
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organized blogging

blogs.hillandknowlton.com/blogs
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the bloggosphere

datamining.typepad.com/data_mining/2006/09/if_there_is_a_b.html

web 2.0 & social media 

Richard Gatarski
www.bat.se

Copyright © 2007

not a blog, but...
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msm 2.0



oáÅÜ~êÇKd~í~êëâá]Ä~íKëÉI=ïïïKÄ~íKëÉ

`çéóêáÖÜí=EÅF=OMMTI=_^q=J _ìëáåÉëë=^êí=qÉÅÜåçäçÖó=^_ NO

web 2.0 & social media 

Richard Gatarski
www.bat.se

Copyright © 2007

to blog is this easy

www.wordpress.com
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tagging

blog.seattlepi.nwsource.com/microsoft/tags/
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really simple syndication
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rss – a new range of services

www.circuitcity.com/ccd/genericContent.do?oid=161192&c=1
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rss & msm
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rss

Se även: www.kullin.net/arkiv/2006_04_01_mc.html
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news aggregation
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mabry middle school
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we need to know - more

elisabethmelin.wordpress.com
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in sum social media
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web2logo.com/
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hmmmm?

vilka är möjligheterna?

fokusera brukarnas relationer

1. lyssna
2. bjud in till konversation

3. stöd andras konversationer
4. skapa egna konversationer

japp, ni måste göra - det!
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summary

cgc

wiki / widgets

rss / tagging

blogging / podcasting

social media/ Web 2.0

= conversational communities
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tack!

www.weconverse.com


