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fatherfather (Milton, 13 and (Milton, 13 and NellieNellie 10)10)

scout scout leaderleader (Västertorp)(Västertorp)

ph d ph d (marketing automation)(marketing automation)

advisoradvisor ((strategicstrategic conversationsconversations))

inspirerinspirer ((universitiesuniversities, , schoolsschools, , institutesinstitutes,... ,... ))

entrepreneurentrepreneur ((podcastingpodcasting))
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”The Ego in 6 Parts” (2002), Solomon Kane, www.artavodah.com/02/ego.htm
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Francis Bacon
1561 - 1626

modern

John Locke
1632 - 1704

René Descartes
1596 - 1650
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Bob Sprankle

new action

Jamie Oliver Dr Tim Tyson
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Think sleeper curve
Pop culture makes us smarter
Games force us to make decisions
Social networks & multiple threadings

bad stuff
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�	�� tv networks

Source: Steven Johnson (2006), Everything Bad is Good for You
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�	�� multiple threadings

Source: Steven Johnson (2006), Everything Bad is Good for You
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Some people think that internet destroys or 
deteriorates language with people writing 4 
instead of "for" or U instead of "you".
But language is a living thing.

I do not think internet is destroying language. 
And the fact is that people are reading more 
now than they ever hav done. And writing 
more, in emails and IM and so on.

Paulo Coelho, DLD 2008
as heard by Martin Källström , www.primelabs.se
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tag

social networks

consumer generated content

wiki

presence app

blogging

widget rss

podcasting

ping
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the point ���������	
�	�� assumption

educated

connected

conversant

we students / citizens / consumers are

we
know more than I do!
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school ?
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�	�� toyota educates
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�	�� tweens (8-14 years)

powerful and smart consumer group
influence USD 1 880 000 000 / year
”brand image” experts
connected

source: www.brandchild.com 
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�	�� tween media preferences

1. online

3. field

2. school

4. mass media

Source: Martin Lindstrom 



��������	�
�����
��
�����������������������

��������
�������������������	�
����� %

���������	
�	�� lynn swett miller ���������	
�	�� the value of the brand

“linking value”
(as opposed to ”use value”) is 
what the brand provides to support 
the social links in the tribe

Bernard Cova, 1993

���������	
�	��

For the post modern generation, the modern 
structure of education [schools] is aimless, if 
not redundant.

[Images] that define the goals of the post 
modern generation are not acquired in 
[schools] but through the marketing systems.

Therefore, the more fundamental education, 
one of goals, values, meanings, and desires 
already takes place through exposure to 
marketing culture.

Source: Venkatesh, A., Sherry, J. F., Firat, A.F.  (1993) Postmodernism and the marketing 
imaginary, International Journal of research in Marketing, vol. 10, pp 215-223. 
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brand brand valuevalue??
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conversations?
www.weconverse.com


